ABSTRACT
INTRODUCTION
The declaration of Ukraine's independence, modernization of political processes, globalization of social life have greatly actualized the knowledge of international communication as an instrument for preserving the statehood and improving the image of Ukraine in the international arena. This issue is relevant not only for specialists in the field of mass communication, but also for the international staff. Communication has become one of the central components of modern society. Not only economic indicators determine the status of the state, but also its role in the international information space. Modern communication. The second trend relates to the electronic age and the need of publishing enterprises to support newspapers. Ch. Douglas-Home emphasizes the importance of news in the global scale and its power to create some sense of community about it (Gupta, pp. 27-28).
A. Kavoori (2009) states that international communication is an area dealing with debates within/across international politics, anthropology, sociology ad comparative literature and mirroring all anxieties inherent in these fields. These include such issues as identity policies, globalization and policy formulations (p. 1).
It must be noted that the UK has been strengthening its international communicative capabilities since World War II. The British Broadcasting Corporation (BBC), the most representative media organization in the country, has become one of the most powerful media organizations in the world. Since 1994, white papers have been released to designate support of the BBC as for it participation in global competitions and reflect transparency and cultural variety of the UK. Consequently, the British media has occupied the most successful position in global media and enhanced the international image of the country. Today, the BBC is recognized for its powerful international communicative capacity and serves as a tool for achieving international political objectives of the country (Peng, 2017) .
Given the presented views on international communication as a field it can be concluded that it encompasses many aspects related to information and communication technologies, broadcasting, interaction, cooperation, identities and policies. Having analyzed, generalized and systematized different sources such as the Subject Benchmark for Communication, Media, Film and Cultural Studies developed by QAA, programme specifications of individual British universities in international communication, we attempted to present relevant results on the problem of professional training of specialists in international communication in the UK and provide most clear recommendations to improve the quality of professional training for these specialists in Ukraine.
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Comparative Professional Pedagogy 8(4)/2018 learn how to apply the acquired knowledge, abilities and skills in practice immediately, obtain feedback from both lecturers and peers and discover some novel and efficient ways of applying these knowledge, abilities and skills. The above-mentioned aspects of these specialists' training are complemented by modern assessment methods (reflective essays), since it is rather vital to integrate theory and practice to assist students in acquring life-long learning skills. In such a way, they can be prepared to fulfill their needs for professional developed after graduation.
It must be noted that according to the strategy for assessment designed by Coventry University assures fair assessment of all courses and provides students with the opportunity to monitor their progress and check whether they are able to achieve expected learning outcomes. Assessment forms traditionally include examinations, individual or group assignments, projects.
Upon successful completion of the bachelor's degree programme in International Communications, graduates should be able to: 1) understand historical, philosophical, cultural, commercial and social practices that have shaped, and continue to shape, global communication practices;
2) demonstrate sophisticated research skills to locate, collate, organise and utilise data from a variety of sources in order to critically analyse and understand the range of contemporary global communication forms and practices;
3) work with regards to policy and regulatory frameworks, adhering to professionally-defined codes of practice and industry standards, in the production of a range of products for a range of audiences; 4) work independently and collaboratively on a range of projects in a variety of professional roles, demonstrating teamwork, negotiation, organisational and decisionmaking skills; 5) develop a range of technical and creative skills to inhabit a wide-range of roles in the contemporary media and communication industries; 6) demonstrate intellectual curiosity, creativity and the potential for continuing creative and professional development in the international arena; 7) develop professional competencies in relation to corporate communications and strategic management, relevant to the communications industry (Coventry University, 2018b).
It is important to note that the degree cultivates reflective skills of future practitioners and brings together theory and practice so that future specialists in international communication can critically understand professional, cultural and social processes, contextualize various environments of international communication. In addition, graduates are expected to find their place within the global landscape of professional activity and demonstrate a high level of critical and practical competencies. CONCLUSIONS Therefore, as one can see from the information presented above, professional training of specialists in information communication in Coventry University takes into consideration today's challenges imposed by globalization, internationalization and integration processes and is characterized by flexibility, transparency of learning goals, clear learning outcomes and orientation towards practical application of the acquired knowledge, abilities and skills. The scope of academic modules allows future specialists to understand the need to grasp the essence of communication, digital communication, reflexive communication, communication history, ethical communication, strategic communication,
